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STUDY OBJECTIVES

National Library Board first conducted the National Reading Habits Study (NRHS) in 2016, with its
subsequent run in 2018, in order to track leisure reading trends among Singapore residents.

In this report, we highlight the reading habits of adults (i.e. aged 20 years old and above).

Specifically, the study seeks to understand:

Reading habits
* Are adults reading?
«  What type of materials do adults read?

1

language?

About books
* Are adults still reading books?
*  Where do adults get their books from?

* Are bilingual adults reading in their mother tongue

Reading preferences
2 * What do adults like to read?

*  What non-fiction topics do adults read?
«  What fiction genres do adults read?

About SingLit
* Are adults reading SingLit books?

Reading motivations and barriers

*  What are the readinfg motivations and
barriers for adults of different ages?

4 l Restricted
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DEFINITION OF READING

Reading is defined as having read any of the following types of materials.

® ® Books include e-books, audio books as well as physical books. This covers both non-
&3 fm) fiction and fiction books, excluding textbooks.
1]

l

News refers to printed newspapers as well as online news.

Online Articles refer to articles, blogs or essays posted on social media (such as
Facebook, LinkedIn, Tumblr, Twitter) or websites.

@ Magazines include both physical and digital magazines.

2
i

I Reports, e.g. annual company reports or trade reports.

This study excludes reading related to communications such as emails and WhatsApp messages.

N
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METHODOLOGY

The Study was conducted using door-to-door surveys, similar to the 2016 study.

Door-to-door surveys

4 v’ 3,636 surveys were conducted nation-wide via door-to-door
interviews by trained interviewers, which gave a margin of error of
+1.55% at 95% confidence level.

v' Singapore residents (i.e. Singapore citizens and Singapore Permanent
Residents) aged 20 years and above were randomly chosen for the
survey. Sample quotas by age, gender, ethnicity, housing type and
residence status were applied to ensure that the sample collected is

representative of the Singapore Resident population.
Notes on Analysis:

. . Significant differences between the 2018
v The surveys were conducted at different times of the day, on both | findings and 2076 findings at the 95% C.

. . d d with the followi bols:
weekdays and weekends, to capture all demographic profiles. are denoted with the following symbols
' Significantly higher in 2018

than in 2016

v" Each survey lasted on average about 30 minutes. Significantly lower in 2018
than in 2016

v" Surveys were conducted from 4 May to 10 September 2018.

N
N
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PROFILE OF RESPONDENTS (1)

The survey sample is representative of the Singapore resident population in terms of age, gender,
ethnicity, residency status and dwelling type.

7
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Residency Status n % of Total Gender n % of Total . % of

Dwelling Type N Total
Singapore Citizen 3211 88% Male 1726 48%
Singapore Permanent 425 12% Female 1910 52% 1 or 2-room HDB flat 164 4%
Residents Total 3636 | 100% 3-room HDB flat 580 | 16%
Total 3636 100%

4-room HDB flat 1231 34%
Age n % of Total Ethnicity n % of Total ?lg;coom/ Executive HDB 946 26%
20-29 years old 646 18% Chinese 2788 77% Executive 2 19
30-39 years old 702 19% Malay 426 12% Condominium/HUDC .

: Condominium/ 44 o

40-49 years old 729 20% Indian 340 9% Apartment / Private Flat 6 12%
60 years old and above 898 25% Total 3636 100%

Total 3636 | 100%
Total 3636 100%

\
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PROFILE OF RESPONDENTS (2)

Marital Status N % of Total Occupation n % of Total

Single 923 259 Legislators, Senior Officials, 189 59,
Managers

Married with children 2326 64% Professionals 683 19%

Married without children 209 6% ¢§csﬁri:iitaenzr0f655i0na|s and 473 13%

: . .

Widowed/Separated/Divorced 172 5% Clerical Support Workers 26 6%

Refused 6 0% Service and Sales Workers 481 13%

Total 3636 100% Agricultural and Fishery Workers 5 0%
Craftsmen and Related Trades 31 1%
Workers

Highest Attained Education Level n % of Total Plant and Machine Operators and 90 39
Assemblers °

: Cleaners, Labourers and Related o
Primary School or below 405 11% Worker 113 3%
Secondary School 911 25% Self-employed 0 0%
Technical / Vocational Training 180 5% Retired 450 12%
Alevels . Full-time National Serviceman 36 1%

. . 215 6% Full-time Homemaker 463 13%
[B)lplorlna / International 725 20% Unemployed currently 163 4%
U?]Ci\f:rzzreate - Students 207 6%

Y . 927 25% Others, please specify: 1 0%
Post-Graduate or higher 273 8% e o5 1%
Total 3636 100% Total 3636 100%
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EXECUTIVE SUMMARY

This section gives a summary of the key findings.

N
IQ'N,_B | National Library Board
Singapore

Restricted



EXECUTIVE SUMMARY (1)

METHODOLOGY SAMPLE SIZE Respondent profile

representative of

population
Door-to-door ! Eti?—ﬁl;‘iy

Dwelling type
years and above

ARE ADULTS READING? WHAT ARE ADULTS READING?
This includes reading books, magazines, newspapers/ news (print Adults read the following more than once a week...
or digital), as well as online articles in the past 12 months.
0/ read at least once in the past 12 _,.
95 /'5 months, up from 93% in 2016 . -— 2018 77%'
2016 2018 &y @ & = 2016 I 5%
M int
- . or digita

2018 I 50% %

2016 NN 1%

80% 88% more than once a week # ) _

Articles on social

media/ websitas

8]
® © ;I 25%T
| D&  201c I 9%
13% " 7% once a week or less often Ef:'t?gé'kisnd"'dmg
7% 59  did not read in the past 12 months
\1
. National Library Board
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EXECUTIVE SUMMARY (2)

ARE ADULTS STILL READING BOOKS?

2018 89%%
Q 2016 Soos
Read physical books
2018 p——— 5 5% T
2018 0 read at least 1 é\ 2016 I 1% 2%
(O book in the past Read e-books

12 months

2006 69% 49% ¥

56%

2018

. . . . . . . . . . %wfroiﬂol‘llb?anes

BO0OB/ABOHH & o Joe
I (o)

2016 53%

Purchase from physical bockstores

o 2013 e—— 43 % %

5076 M— 0%

Download the book for free online

TO READ OR NOT TO READ? No change in the ranking of key motivations and barriers in 2018 compared to 2016

L. Barriers
Motivations Py | tend to spend e | > I
I find reading enjoyable and more time on 9
relaxing other activities | prefer watching TV/

DVDs/ online videos

1 1. Restricted 'Q NLB

Natlonal Library Board
Slngapor




READING HABITS

This section looks into Singapore residents’ reading
frequency, types of materials read, reading in mother tongue
languages and sharing of reads.

N
N . '
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ARE ADULTS READING?

* *95% of Singapore residents read at least once in the past 12 months. This includes reading books (physical, e-books,
or audio books), magazines (physical or digital), newspapers or online news, as well as articles posted on social media or

websites.

* More adults read more than once a week, rising from 80% in 2016 to 88% in 2018. This increase is across all ages.

Read any material in the past 12 months

Non-reader
Yes, at least once a month
B Yes, a few times a week

Yes, less often than once a month
H Yes, once a week
B Yes, every day or almost every day

2%
5%
Non- 7% Once a week or less 88% More than once a week
readeroften

Non- 13% Once a week or less
reader often

80% More than once a week

*This group will be known as “readers” (n=3,468) in the rest of this report
Base: All respondents (2018: n=3,636, 2016: 3,515)

1 3' Restricted

Read more than once a week by age

W2018 02016
2029 _ a6%
years old 79%
3039 h 0% &
years old 82%
40-49 h 90%
years old 83%
50-59 h 89% R
years old 77%
260 years h oot
old 78%

L
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ARE ADULTS READING?

» Across educational levels, proportion of residents who read more than once a week has increased, except for post-
graduate or higher where majority already do so.

» Except for residents who live in 1-to-2 room HDB flats, proportion who read more than once a week has
increased to at |least 86%.

» There is no significant difference between gender in reading frequency.

Read more than once a week Read more than once a week
by highest attained educational level by dwelling type
W2018 02016 W2018 02016
Primary School or below I 757, 1 or 2-toom HDB flat I 77
Secondary School 79§/07%t 3-room HDB flat 74%?6%'
Technical/ Vocational _ 83% 1 _ 87% 1
Training 72% 4-room HDB flat o5, 7
A-levels 76%90% L] 5-room/ Executive HDB flat 84902% 1
Diploma/ International _ 91% % Executive _ 94%
Baccalaureate 84% Condominium/HUDC 84%
, 93% 1 Condominium/ Apartment / 92% %
Bachelor's Degree _85% A 92
Postgraduate or higher _ 92% ; _ 91%
Degree | 8% Private Landed Property | 78% "

Base: All respondents (2018: n=3,636, 2016: 3,515)
1 4. Restricted ls NLB | Natlonal Library Board
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HOW MUCH TIME DO ADULTS SPEND READING?

« Among Singapore adult residents, 89% spend at least 30 minutes on leisure reading on a typical weekday in 2018
compared to 80% in 2016. This increase is due to a higher proportion who spend up to an hour and up to 2 hours
reading.

« 86% spend at least 30 minutes reading on weekends, an increase from 78% in 2016.

Total time spent on leisure reading

Non-reader ® Never Up to 15 minutes or less ® Up to 30 minutes m Up to an hour
m Up to 2 hours m Up to 3 hours m Up to 4 hours B More than 4 hours
On weekdays On weekends
0% 3%

2018 6%-§ 2018 | N I IR e
| )

% 89% At least 30 minutes 5% 86% At least 30 minutes
pd
2016 7% ‘ 12 -H 2016 1% I b -
| )
80% At Ieast 30 minutes 78% At least 30 minutes

Base: All respondents (2018: n=3,636, 2016: 3,515)
1 5| Restricted ls NLB | Natlonal Library Board
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WHAT TYPE OF MATERIALS DO ADULTS READ?

* News remains the top material read by Singapore residents, as 77% read it more than once a week.

« Comparing across types of materials, the largest increase is from those who have read online articles posted on
social media or websites, increasing from 41% to 59%.

» More have read books more than once a week as well, rising from 19% in 2016 to 25% in 2018. 19% read non-fiction
books, while 14% read fiction books.

Type of materials read in the past 12 months .
o ' Type of materials read more
Non-reader ® No, never Read more than than once a week
Yes, less often than once a month Yes, at least once a month
. once a week
H Yes, once a week B Yes, a few times a week
W Yes, every day or almost every day 2018 2016 News
News (print or digital) 5% F 3% F 77%%  68% oA
. 7%
Articles posted on social media. 53 INEEECN o7 5% i NN INE ot 39% 20168
Artcles posted on websites sy, ISP 5% | % Online articles
5% 24% 9% 8% i IR 29% 45%E  27% (hosted on social
Book ficti includi book media or websites)
ooks-nonfiction, including e-books gy INNETCRN 1o s RN ot 5% 59%
_ . . 2016:41%
Books-fiction, indluding e-books i INNNNNNNUTTRNNNN oo i ISR et 10%
o . @ ©® Books
Magazines, including e-magazines |z 18% 17% [ 5| 8% | 6% ERPEA 13% Br-ﬂ (fiction or non-fiction
—  25%*%
Reports (e.g. annualreports) 5 T >+ 0% BOITAEA 8% 7% 2016:19%
Base: All respondents (2018: n=3,636; 2016: 3,515)
1 6' Restricted ls NLE | g.llgtal‘g’?al Library Board




WHAT TYPE OF MATERIALS DO ADULTS READ?

where a similar or larger proportion read online articles.

Type of materials read more than once a week

B News

M Online articles M Books

More adults read online articles more than once a week, except for 1 or 2-room HDB flat dwellers.

News remains the most common material read more than once a week across age, except for the 20 to 39 year olds

A higher proportion with at least ‘A’ levels read online articles and books more than once a week than those with lower
educational qualifications.

By age By highest attained education By dwelling type
2018 2016 2018 2016 2018 2016
20-29 years [N 62% % 52% Primary School mmsss 699% 63% T or 2-room s 63% 1 60%
old FEEEN 71%% 66% or below = 1%%/;%: 710/%% HDB flat -—20 (;12% ws%/?’%
Bl 0%t 22% ° °
° ° Seccs’”gaﬂ{ m— 1% & 70% 3-room HDB s 759, 63%
30-39 years W 76%% [ ] 69% ) C:) m et 1) flat ooy 51%% 3 20%
old N 75%t F 55% Tech /
. e 66% 1 58% 4-room HDB pwwsssm 750 0
B 2ot 2% Vocational e 51’4 T i’ ¥ ==y
6 6 4% 16%
40-49 years [ 80% # 72% — 73%1 55% >-room/ —0 81% : 73%
old N 68% % 47% A-levels mmmmsm 66%1 ?45% Executive HDB pumn 639 4 FAA%
- 29% 4 19% Il 31% 24% flat I 25% 23%
Diploma/ s 74% % 69% Executive mmmmmmmn 91% 72%
50-59 years WO 2%t 1 71% International _—0 t68%1 ﬁs% Condominium/ - 79%% ﬁ% °
old I 54%% E 29% Baccalaureate 29% 23% HuDC ™ 21% 18%
. —— g1%t 9 o 9 9
M 1% 18% Baclgelors _30<y 17%?%@ - SGZA:M’ Condominium/ -_—”7513%/01 ﬁ%ﬁ%
>60 years [ 83%T 75% egree WM 30% ” ° oo Apartment 29% ) 21% )
oid I 34%% 17% Pohs'tgr:adttj)ate or _—75%/; ?551% 6 Private Landed _—61 80% FM%NA
Ml 9%t 16% Igher Degree  mmmm 37% 31% Property I 32%% 22%
Base: All respondents (2018: n=3,636, 2016: 3,515) .
LY . .
1 7‘ Restricted |§ NLEB | National Library Board
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ARE BILINGUAL ADULTS READING IN THEIR MOTHER TONGUE?

* Among readers, 53% say that they are able to read in both English and their mother tongue compared to 66% in
2016. Decline in bilingual readers is across all age groups.

* However, a higher proportion of bilingual readers say that they have read in their mother tongue more than once a

week in 2018 compared to 2016.

« Similar to 2016, a lower proportion of bilingual Chinese readers and bilingual Tamil readers read more than once a

week compared to bilingual Malay readers.

Lanquage that adults are able to read in
® English only

B Mother tongue only
® English and mother tongue

2015 SR >
2016 (205

Bilingual readers who read in mother tongue more than once a week

Total

20-29 years old

30-39 years old

40-49 years old

50-59 years old

>60 years old

By age
W2018 02016

~ 71% %
63%

50%
—
~ 73% %

62%
— 73% %
71%
80% 4
70%
—700/82%1

By mother tongue
W2018 O2016

Chinese “ 71%%
63%
0,
Malay —73%(’%1
~ 69% &
Tamil 57%

Base: Readers (2018: n=3,468; 2016: n=3,262); Bilingual Chinese readers (2018: n=1,282; 2016: n=1,526); Bilingual Malay readers (2018: n=353; 2016: n=316); Bilingual Tamil readers (2018: n=146;

2016: n=175)

18
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WHAT DO ADULTS READ IN THEIR MOTHER TONGUE?

« Among adults who read in their mother tongue, the most common material read more than once a week is news ,

with 52% reading it every day or almost every day.

* 45% read articles posted on social media or website more than once a week, with 43% reading from social media.

« The proportion who have read either fiction or non-fiction books written in their mother tongue more than once a

week is much lower, with 23% doing so.
Type of materials written in mother tongue read in the past 12 months

® No, never Yes, less often than once a month
Yes, at least once a month B Yes, once a week
B Yes, a few times a week B Yes, every day or almost every day

News (print or digital) 79 6% (070 IR I S

Articles posted on social media 8% 6% [Ii0van INRZE T A

Articles posted on websites 10% 6% [0 IREZ I
Books-nonfiction, including e-

books 15% 1% [N IEZIET

Books-fiction, including e-books oo RN
Magazines, including e- v A

magazines
Base: Readers of mother tongue languages (2018: n=2,273; 2016: N.A as new in 2018)

19
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Read more than
once a week

68%

43%

34%

17%

15%

15%

1§ |

Type of materials written in

mother tongue read more

than once a week

B

A

News

68%

Online articles
(posted on social
media or websites)

45%

Books
(fiction or non-fiction)

23%
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WHAT DO ADULTS READ IN THEIR MOTHER TONGUE?

qualifications read news more than once a week.

Type of materials written in mother tongue read more than once a week

M News M Online articles ®m Books

Higher proportion of adults 30 years old or older as well as those with secondary school or below educational

There is no significant difference in proportion who have read books written in their mother tongue by age, highest
attained education, or dwelling type.

20-29 years old

30-39 years old

40-49 years old

50-59 years old

>60 years old

By age

N 38%
B 33%
Bl 9%

P 65%
[ A
I 07%

P 68%
I 5%
l 25%

P 78%
I 0%
0%

P 84%

I 27
I 2%

By highest attained education

Primary School s 83%
I 27%
or below — (¢

SNy e 70%
School s 42%
22%

Il 20%

Diploma/ wessm 60%
International N 50%
Baccalaureate HEEEE 24%

Bachelor’s
Degree mml 25%

Postgraduate or T 62%

i I 53%
higher Degree — °

By dwelling type

1 or 2-room HDB flat

3-room HDB flat

4-room HDB flat

5-room/ Executive
HDB flat

Executive
Condominium/HUDC*

Condominium/
Apartment

Private Landed
Property*

*small sample size

I 60%
I 47%
l 18%

[ 54%
I 41%
N 26%

Base: Readers of mother tongue languages (2018: n=2,273; 2016: not available as question was added in 2018)

20
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HOW DO ADULTS DISCOVER NEW MATERIALS TO READ?

« Among the readers, there are significantly more who discover new reads through social media (59%) and online
browsing (56%), compared to 2016. Comparatively, fewer adults discover new reads through word of mouth referrals.

How they discover new materials to read
2018 02016

Social media — 59% &
48%
i i 56%
Online browsing q
Word of mouth referrals 44% @
54%
Browsing in librari — 23%
rowsing in libraries %
Browsing in bookstores _ 20%
18%
Online reading communities 12% %
8%
Face-to-face reading B 2%
communities | | 2%
Base: Readers (2018: n=3,468; 2016: n=3,262)
N
N . .
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HOW DO ADULTS DISCOVER NEW MATERIALS TO READ?

» Proportion of adults who discover new reads through social media and online browsing has increased among all ages.
Those aged 60 years old and above still rely on word of mouth referrals.

* Most readers with primary school education or below continue to use mainly word of mouth referrals to discover
new reads, while a higher proportion of readers with vocational training or higher education qualifications use social
media or browse online to do so.

How they discover new materials to read

M Social media

M Online browsing

20-29 years old

30-39 years old

40-49 years old

50-59 years old

>60 years old

By age
2018 2016
. 77% 73%
N st 53%
I /5% 8 56%
e 4%t [ ] s8%
I 5%t E 54%
I 0% ¢ 48%
P 63%t [ 50%
L A E 47%
I 58 48%
P 53% 38%
I 2%t 35%
I 228 59%
a 32%t 23%
B 0%t 20%
I 538 60%

B Word of mouth referrals

By highest attained education

2018

Primary School or pmm 15%?/;%:

below NN 60%
48%%

I
Secondary Schoo! s 439% %
I 45% %

; P 68% 1
Tech / Vo1c_:at.|o_nal 5300 X
raining . 37%4%

A-level 036, 4
levels I—
WA

Diploma/ mmmm 68%:
; I 6%
International — A 0
Baccalaureate

Bachelor's Degree g 42%‘69%t

Postgraduate or ME———" 659 %
Hah E— 7% %
gher Degree s 50%

2016

i 17%
66%

Base: Readers (2018: n=3,468; 2016: n=3,262)

22
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HOW DO ADULTS SHARE OPINIONS ON WHAT THEY READ?

* 66% of readers share their opinions on what they are reading with others, higher proportion than in 2016.

» Among these readers, majority (83%) continue to do so via informal chats and 49% via social media.

«  While majority across all age groups share their opinions via informal chats, a larger proportion of the younger age
groups do so via social media, similar to 2016.

Share opinions/ recommendations
on reading materials

® No H Yes

2018 [R50 66% 4

Base: Readers (2018: n=3,468; 2016: n=3,262)

23
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Word of mouth via
informal chats

Social media

Face-to-face reading
communities

Online reading
communities
(e.g. GoodReads)

Ways that they share their opinions

W2018 02016

—

5%
5%

5%
4%

49% 1
3%

83% ¥
86%

2018
B Word of mouth via informal chats

Social media

20-29 years old NG 54%

55%

50-59 years old

>60 years old 31%

Restricted
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WHEN DO ADULTS READ?

« About 60% read in the evening on both weekdays and weekends.

« Higher proportion of adults read in the evening, during breaks in the day and while commuting on both weekdays
and weekends in 2018 compared to 2016.

On weekdays On weekends

W2018 DO2016 w2018 12016

In the evening before 62% In the eve;rying bef((j)re E 63% &
ending my da ending my day
g my aay 48% 48%
During my breaks in the 61% 4 During my breaks in(’;he E 51%
da ay
Y 47% 44%
48% % In the morr)ing before 47% %
42% starting my day 429%

11

In the morning before
starting my day

1

41% % Whil . 29%
: : Ile commutin
While commuting 5% 9 19%
Base: Read on weekdays (2018: n=3,454, 2016: n=3,227); Read on weekends (2018: n=3,369, 2016: n=3,098) .
LY . .
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WHEN DO ADULTS READ?

* A much higher proportion (69%) of adults in their 20s read while commuting on weekdays, compared to other ages.

« About 60% of adults 60 years old and above read as part of their morning routine on both weekdays and weekends.

On weekdays

2018

I 1% t
2029 years old  p— 0%,
— EER)
69%1

I 65%
30-39 years old  pEEGE—S———— 6% 4
I /3%t
50% 1%

I 65%

40-49 years old NN 0% *
I 45t
43%%

e 68%
50-59 years old N 58% 1%
I 50%
31% %

I 52%
>60 years old NN 60% *
I 0% T
17% %

M In the evening before ending my day ™ During my breaks in the day
M In the morning before starting my day © While commuting

2016

46%
59%
33%

51%

51%
46%
36%

29%

52%
46%
38%

23%

48%
40%
47%

16%

44%
45%
54%

9%

On weekends

M In the evening before ending my day ™ During my breaks in the day
B In the morning before starting my day © While commuting

2018

P 639
20-29 years old  pm— 505,

30-39 years old " 49%

40-49 years old | 48% %

50-59 years old N 48% %

260 years old N 57% 1

2016

51%
53%
36%

42%

54%
44%
34%

21%

51%
41%
40%

14%

45%
42%
47%

13%

42%
42%
53%

6%

Base: Read on weekdays (2018: n=3,454, 2016: n=3,227); Read on weekends (2018: n=3,369, 2016: n=3,098)
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WHERE DO ADULTS READ?

Most readers read at home, but there is increase in proportion who read on public transport while commuting
during weekdays or weekends, as compared to 2016.

On weekdays

W2018 02016

] 92%
88%
¢

30%
.

27%

At home

On public transport

At work or in school
during breaks

At coffee shops, cafés,
restaurants

In the library

Outdoor (e.g. parks)

In book stores

22%
14%

13%
12%

10% %
6%

7%
7%

On weekends

m2018 02016

At home

On public transport

At coffee shops, cafés,
restaurants

In the library

At work or in school
during breaks

Outdoor (e.g. parks)

In book stores

94% %

| | 92%

o

23%

E 22% #
13%

E 20% A
1%

14% %
12%

13% %

7%

E 12% %
6

%

Base: Read on weekdays (2018: n=3,454, 2016: n=3,227); Read on weekends (2018: n=3,369, 2016: n=3,098)
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READING PREFERENCES

This section describes the top genres read for fiction and
non-fiction for the various demographic groups.

N
N N . .
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WHAT DO ADULTS LIKE TO READ?

» All readers read non-fiction topics through either books (physical, e-books, or audio books), magazines (physical or
digital), news, or online articles in 2018.

« Top non-fiction topics read are similar to 2016, with clear differences in topics read across gender and highest
attained education level.

«  68% of readers read fiction compared to 57% in 2016, with increase in proportion of fiction readers among those
who are 30 years old or above.

Top non-fiction topics read Read fiction
®
N & §
w L
Health & Fitness About Politics & Current affairs
57% Singapore 54%
(2016: 47%) 56% (2016: 41%)
(2076: 51%) W 2018 O2016
? 9 20-29 years old _ 8%%%’
’ . . 30-39 years old h&ﬁ%t
N 72% %
Travel Cooking Self-Help 40-49 years old 55%
52% 40% 39% 61% 2
(2016: 40%) (2016: 37%) (2016: 28%) 20-59 years old 48%
Base: Readers (2018: n=3,468; 2016: n=3,262) >60 years old 35%50%

National Library Board

Singapore
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WHAT NON-FICTION TOPICS DO MALES READ?

« Among men in their 20s and 30s, those in their 20s read about current affairs, sports, information about
Singapore, science, IT, and travel, while men in their 30s also read about business and finance.

MALES 20-29 years old MALES 30-39 years old

Rank 2018 2016 Rank 2018 2016

1 ﬁ Politics & Current Affairs 57% @ Health & Fitness 40% 1 i Politics & Current Affairs 60% | A= About Singapore 50%
2 r- Sports 54% | Z; Sports 39% | D 7.' Sports 55% | r. Sports A7%
3 | 4= About Singapore 51% | [Z] Computers & IT 39% 3 | [ Computers &IT 52% ﬁ Politics & Current Affairs 44%
4 .ﬁ Science & Engineering 48% @ Travel 36% 4 4@ About Singapore 51% @ Business & finance 39%
5 L[] Computers & IT 47% ﬁ Politics & Current Affairs 359, 5 9 Travel 48% | [] Computers & IT 389%
6 @ Travel 46% | A= About Singapore 35% 6 Business & finance 48% | @Y Health & Fitness 36%
7 @ Health & Fitness 44% ﬁ*“ Science & Engineering 349, 7 ﬂ,ﬁ Science & Engineering 489% g’ Travel 34%
8 Self-help 38% é Business & finance 319% ) ﬂ Self-help 40% ﬁi‘ History 289%,
9 in History 36% | Self-help 31% | 9 m‘ History 36% | i Self-help 26%
10 Business & finance 35% | fi§ History 27% 10 ? Health & Fitness 359% aﬁ Science & Engineering 259,
11 E Cooking 27% K; Recreation 19% 11 m Family 8 Parenting 31% ﬁ Recreation 22%
- - - - - L] - -
12 @f\ Recreation 27% Y Religion 19% | 12 | N Religion 26% | m Family & Parenting 20%
13 w Fashion, Beauty 8 Grooming g% E Biographies 18% 13 ﬁf\ Recreation 21% E Cooking 19%
14 a Pets & Animals 23% ﬂ Love & Relationships 18% 14 E’ Biographies 20% | ¥ Religion 15%
15 | ¢ Religion 21% | E Cooking 17% 15 E Cooking 19% | ? Biographies 14%
16 3 Biographies 20% % Fashion, Beauty & Grooming 179, 16 a Pets & Animals 17% fﬁ Fashion, Beauty & Grooming {39,
17 ﬁ Love & Relationships 18% a Pets & Animals 16% 17 ﬁ\ii Fashion, Beauty & Grooming 159 @‘p Arts 11%
18 @" Arts 16% @." Arts 14% 18 @i" Arts 13% | Q Pets & Animals 10%
19 ,m Family & Parenting 129 m Family & Parenting 99, 19 ﬁ Love & Relationships 13% M Love & Relationships 99,

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of male readers: 20-29 years old: 2018 (n=325); 2016 (n=303). 30-39 years old: 2018 (n=303); 2016 (n=285).
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WHAT NON-FICTION TOPICS DO MALES READ?

* As for men in their 40s and 50s, higher proportion of them read about health and fitness, compared to younger

men.

MALES 40-49 years old

MALES 50-59 years old

Rank 2018 2016 Rank 2018 2016
1 ﬁ Politics & Current Affairs 62% | agps About Singapore 57% 1 i Politics & Current Affairs 70%| M= About Singapore 64%,
> l‘ Sports 58% | ﬁ Politics & Current Affairs 52% | 2 | s~ About Singapore 63% ﬁ Politics & Current Affairs 549%
3 4= About Singapore 559, Business & finance 46% 3 @ Health & Fitness 56% ” Health & Fitness 389,
4 _|:|_ Computers & IT 499% r. Sports 43% 4 g‘" Travel 51% l, Sports 359,
5 ” Health & Fitness 48% @¥® Health & Fitness 40% | 5 lﬁ Sports 51% Business & finance 359
6 ;@ Travel 48% é Travel 36% 6 ﬁi‘ History 36% g’ Travel 30%
7 Business & finance 45% | Computers & IT 36% 7 Business & finance 359, Self-help 26%,
8 m History 389% Self-help 28% 8 % Religion 359, \\"f Religion 249,
9 ﬁ? Science & Engineering 38% . aﬁ Science & Engineering 26% . 9 1 Computers & IT 33%- ‘a? Science & Engineering 249,
10 * Self-help 37% ‘lﬁ History 229, 10 a. Self-help 33% l‘"' History 229,
11 \\"(4 Religion 29% | 3¢ Religion 21% 1 Qﬁ Science & Engineering 329% [ Computers &IT 21%
12 m Family & Parenting 249, . ﬁ Family & Parenting 21% . 12 E Cooking 20%. E Cooking 18%
13 ? Biographies 229, ﬁf\ Recreation 14% 13 ﬁf\ Recreation 20% ﬁf\ Recreation 17%
14 ﬁf\ Recreation 20% g Cooking 14% 14 E{ Biographies 18% m Family & Parenting 15%
15 ﬁ Cooking 189% ? Biographies 10% 15 ﬁ Family & Parenting 18% ? Biographies 139
16 a Pets 8 Animals 14% ﬁ Love & Relationships 10% 16 a Pets & Animals 11% @,’ Arts 99,
17 @,’ Arts 10% ﬁ Pets & Animals 8% 17 @‘O Arts 11% R Pets & Animals 89,
18 fﬂl Fashion, Beauty & Grooming g9 _ W Fashion, Beauty & Grooming &% . 18 ﬁ Love & Relationships 8%_ fﬁ\i Love 8 Relationships 6%
19 ﬁ Love & Relationships 7% | @" Arts 6% | 19 w Fashion, Beauty & Grooming 8% fﬁl Fashion, Beauty 8 Grooming 49

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of male readers: 40-49 years old: 2018 (n=287); 2016 (n=271). 50-59 years old: 2018 (n=288); 2016 (n=267).
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WHAT NON-FICTION TOPICS DO MALES READ?

- Among males 60 years old and above, majority read about current affairs, information about Singapore and health

and fitness.

MALES 60 years old and above

Rank

2018

2016

1 ﬁ Politics & Current Affairs 77% | #p» About Singapore 69%
> 4@ About Singapore 70% ﬁ Politics & Current Affairs 579%
3 ” Health & Fitness 63% @ Health & Fitness A2%
4 ’. Sports 43% 9 Travel 31%
5 ;‘r’ Travel 42% | ’.' Sports 28% |
6 ﬁ"' History 37% ‘lﬁ History 21%
7 Business & finance 34% Business & finance 20%
8 |4 Religion 34% Self-help 20%
9 i Self-help 28% V Religion 19% '
10 ﬁ_ Science & Engineering 23% - E Cooking 14% I
11 ? Biographies 229, ﬁf\ Recreation 13%
12 ﬁ'}f\ Recreation 20% Ef Biographies 1%
13 | Computers & IT 18% aﬁ' Science & Engineering 11%
14 E Cooking 18% @‘I Arts 9%
15 m‘; Family & Parenting 15% L[] Computers &IT 8% |
16 R Pets & Animals 9% m Family & Parenting 7%
17 @.’ Arts 9% R Pets & Animals 59%
18 fﬁl Love & Relationships 6% ® Love & Relationships 39,
19 ﬁ Fashion, Beauty & Grooming 39 _ w Fashion, Beauty & Grooming g, |

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of male readers: 60 years old and above: 2018 (n=432); 2016 (n=425).
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WHAT NON-FICTION TOPICS DO MALES READ?

» Men with secondary school or lower education qualifications mainly read information about Singapore, politics

and current affairs, health and fitness, and sports.

MALES - Primary School or Below education

MALES - Secondary School or ITE education

ET S 2018 2016 Rank 2018 2016
1 4@ About Singapore 64%| s About Singapore 67% 1 A@=" About Singapore 62% A About Singapore 60%
2 i Politics & Current Affairs 629% ﬁ Politics & Current Affairs 429, 2 ﬁ Politics & Current Affairs 61% ﬁ Politics & Current Affairs 50%
3 @ Health & Fitness 529 ? Health & Fitness 20% 3 e Health & Fitness 589, @ Health & Fitness 38%
4 r Sports 39% 7-1 Sports 19% 4 ,, Sports 589%, lﬁ Sports 37%
5 | §§§ History 32% a‘r) Travel 17% 5 @ Travel 47% Q Travel 30%
6 |‘4g Religion 28% ‘4 Religion 16% 6 l‘"‘ History 36% 1§ History 249
7 @ Travel 279% E Cooking 9%, 7 3% Religion 34% N Religion 21%,
8 E Cooking 19%, ,ﬁ Family & Parenting 8% 8 QA Self-help 28% Business & finance 20%
9 ? Biographies 16% TE§ History 7%, 9 Business & finance 279, E Cooking 18%
10 i Self-help 16% Business & finance 7% 10 | & Computers & IT 25% i Self-help 189,
1 é Pets & Animals 11% ﬂ Self-help 6% 11 E Cooking 259, ﬁ Recreation 14%
12 ﬁ Family & Parenting 11% ﬁk Recreation 4% 12 ,a__{& Science & Engineering 24%, ﬂ Family & Parenting 13%
- | - | L] - - |
13 K}I\ Recreation 99, R Pets & Animals 4%, 13 m Family & Parenting 23% L[] Computers & IT 13%
14 @ Business & finance 99, E—[ Biographies 3%, 14 R Pets & Animals 20% R Pets & Animals 12%
15 | 21 Computers &IT 7% [J Computers & IT 3% 15 ﬁ Recreation 20% Qﬁ Science & Engineering 11%
16 i:i Love & Relationships 6% @"Arts 29 16 ? Biographies 17% ? Biographies 99,
17 .ﬁ? Science & Engineering 6% aﬁ Science & Engineering 29, 17 0% Fashion, Beauty & Grooming 139, @i" Arts 8%
18 @.& Arts 5% m Fashion, Beauty & Grooming 29, 18 .' Arts 11% fi@ Love & Relationships 6%
19 W Fashion, Beauty & Grooming 1%- ﬁ Love & Relationships 2%I 19 fi:i Love & Relationships 10%- fﬁl Fashion, Beauty & Grooming  go

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of male readers: Primary school or below: 2018 (n=149), 2016 (n=193) Sec/ITE: 2018 (n=453); 2016 (n=439)
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WHAT NON-FICTION TOPICS DO MALES READ?

* In contrast, higher proportion of men with at least A levels read a wider range of topics, including travel, business
and finance, computers and IT, and science and engineering.

MALES - A levels, Diploma, or International Baccalaureate MALES - University degrees

Rank 2018 2016 Rank 2018

2016

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of male readers: A levels/dip/IB: 2018 (n=456); 2016 (n=427). University degrees: 2018 (n=577);, 2016 (n=491)
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1 ﬁ Politics & Current Affairs 64%| s About Singapore A8% 1 i Politics & Current Affairs 72% A= About Singapore 559
> | M= About Singapore 56% ﬁ, Politics & Current Affairs 45% > Business & finance 60% ﬁ Politics & Current Affairs 559%
3 Zt Sports 549%, Z’ Sports 43% 3 4= About Singapore 58% Business & finance 53%
4 Q Travel 50% @ Health & Fitness 429, 4 ﬁﬁ Science & Engineering 519% ” Health & Fitness 46%,
5 ” Health & Fitness 48% L Computers & IT 35% 5 L[] Computers & IT 50% a‘r’ Travel 43%
6 ] Computers & IT 46% @ Business & finance 349 6 ;‘r) Travel 49%| ] Computers & IT 429,
7 ﬁﬁ' Science & Engineering 40% 9 Travel 34%, 7 l‘ Sports ATY% zﬁ Sports A41%,
8 ﬁ Self-help 37% Self-help 30% 8 @@ Health & Fitness 45% Self-help 37%,
9 m History 35%: aﬂ" Science & Engineering 30%: 9 ¥ Self-help 43%: ﬁ":’ Science & Engineering 36%
10 Business 8 finance 359, m History 249, 10 ﬁ'i History 38% m History 30%
11 | N Religion 250 ﬁ Recreation 20% 11 | Y Religion 299, ﬁ Recreation 229
12 ﬁ}f\ Recreation 24%| g Religion 19% 12 E’ Biographies 27% g Religion 21%
13 E Cooking 20%. E Cooking 17%I 13 ﬁf\ Recreation 25%. ? Biographies 19%
14 ? Biographies 19% ? Biographies 15% 14 ,m Family & Parenting 21% E Cooking 17%
15 R Pets & Animals 17% ﬁ Family & Parenting 14%, 15 E Cooking 18%, m Family & Parenting 16%
16 ﬁ Family & Parenting 17% ﬁ Love & Relationships 14% 16 @‘l‘ Arts 129 @‘l’ Arts 10%
17 ﬁ\i\ Fashion, Beauty & Grooming  15% @.& Arts 14% 17 Fashion, Beauty & Grooming 119 Fashion, Beauty & Grooming 10%
18 @‘l’ Arts 14%7 W Fashion, Beauty & Grooming 12%. 18 N Love & Relationships 10%7 ﬁ Love 8 Relationships 9%,
19 ﬁ Love & Relationships 12% R Pets & Animals 9% 19 a Pets & Animals 10% a Pets & Animals 8%
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WHAT NON-FICTION TOPICS DO FEMALES READ?

« Among women in their 20s, the most popular topics are travel, fashion, beauty and grooming as well as self-help,
while among women in their 30s, family and parenting is top along with travel.

FEMALES 20-29 years old FEMALES 30-39 years old

Rank 2018 2016 [ET 2018 2016

1 @ Travel 599, 9 Travel 1 @ Family & Parenting 62% 2 Cooking 559,
2 ? Fashion, Beauty 8 Grooming 579, . fﬂ, Fashion, Beauty & Grooming 539, . 2 @ Travel 60% | ” Health & Fitness 539,
3 )| Self-help 529, @ Health & Fitness 46% 3 ﬁ\i, Fashion, Beauty & Grooming 579 “@;’ Travel 48%
4 4= About Singapore A45%, 3 Cooking 449, 4 @ Health & Fitness 56% ﬁji. Fashion, Beauty & Grooming 45%
5 @ Health & Fitness 41% | f'mi Love & Relationships 44% | 5 § Cooking 54% ﬁ Family & Parenting 41%
6 ﬁ Love & Relationships 38% * About Singapore 399 6 Self-help 48% s About Singapore 36%
7 ﬁ Politics & Current Affairs 389% i Self-help 33% 7 A9~ About Singapore 48% i Self-help 31%
) E Cooking 349% ' i Politics & Current Affairs 329% . ) Politics 8 Current Affairs 40% ’ '6 Politics & Current Affairs 26%
9 @‘l Arts 31% | a Pets & Animals 28% | 9 ﬁ Love & Relationships 30% v Religion 229,
10 a: Pets & Animals 26% | 4g Religion 26% 10 | 4 Religion 299, ﬁ Love & Relationships 219%
11 m Family & Parenting 259, m History 229, 11 @‘! Arts 249, @ Business & finance 199,
12 m History 259, .@" Arts 21% . 12 ﬁf\ Recreation 239 .@’I Arts 189%
13 11 Sports 24% ﬁf\ Recreation 20% 13 ‘lﬁ History 23% a Pets & Animals 15%
14 Business & finance 249, Business & finance 19% 14 f,f Business & finance 229, K?f\ Recreation 14%,
15 K}f\ Recreation 249, ﬁ Family & Parenting 17% 15 a Pets & Animals 229 l""- History 14%
16 |4 Religion 229, -aﬁ Science & Engineering 17% ' 16 ’. Sports 17% . Z\ Sports 13%
17 Eﬁf Biographies 17% E Biographies 16% 17 Ef Biographies 15% | ] Computers & IT 129,
18 aﬁ Science 8 Engineering 16% _ Z‘ Sports 14% . 18 L[] Computers & IT 15% _ 3 Biographies 10%
19 | O Computers & IT 13% | [ Computers & IT 13% | 19 ﬁﬁ' Science & Engineering 14% Qﬁ Science & Engineering 8%

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of female readers: 20-29 years old: 2018 (n=304); 2016 (n=288). 30-39 years old: 2018 (n=381), 2016 (n=370).
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WHAT NON-FICTION TOPICS DO FEMALES READ?

FEMALES 40-49 years old

Women in their 40s to 50s read about health and fitness, cooking, and travel. Those in their 40s also read about
family and parenting, while those in their 50s also read information about Singapore.

FEMALES 50-59 years old

Rank 2018 2016 Rank 2018 2016
1 ” Health & Fitness 68% ﬁ Cooking 58% 1 ” Health & Fitness 75% E Cooking 64%
5 ﬁ Cooking 63% @ Health & Fitness 56% > E Cooking 66% ” Health &: Fitness 579%
3 m Family 8 Parenting 50%. A= About Singapore sg%l 3 A@= About Singapore 53%. o About Singapore 53%
4 ;‘() Travel 599, .:(r) Travel 499%, 4 9 Travel 57%, @ Travel 449,
5 M Fashion, Beauty & Grooming 549, ﬁ!j. Fashion, Beauty & Grooming 499, 5 Politics & Current Affairs 48% #& Family & Parenting 379
6 | M About Singapore 50% m Family & Parenting 459%, 6 Fashion, Beauty 8 Grooming 479, Fashion, Beauty & Grooming 339
7 ﬁ Self-help AT% ﬁ Self-help 36% 7 Y Religion A449%, Politics & Current Affairs 329
8 i Politics & Current Affairs 41% ﬁ Politics & Current Affairs 35%, 8 i Self-help 41% Self-help 26%,
9 |4 Religion 37%- 3 Religion 25%' 9 m Family & Parenting 33%' L7 Religion 26%
10 ,i:i Love & Relationships 30% ﬁ Recreation 229 10 K;{\ Recreation 250 ﬁi‘ History 17%
11 ﬁf\ Recreation 27% ﬁ Love & Relationships 18% 11 ﬁ Love & Relationships 24%, ﬁ Recreation 16%
12 | @@, Arts 25% @7 Arts 15% 12 | Tii History 23% @B’ Arts 15%
13 ’ Sports 249, Business & finance 15% 13 Business & finance 220, ?j Biographies 13%
14 l‘"‘ History 239 ﬁi History 14% 14 ’i Sports 229, Business & finance 13%
15 Business & finance 209, a Pets & Animals 13%, 15 ? Biographies 21%, ﬁ Love & Relationships 12%
16 ? Biographies 20% Z‘ Sports 11% 16 @" Arts 18% R Pets & Animals 10%
17 ﬁﬁ Science & Engineering 15% E Biographies 10% 17 a Pets & Animals 14% ?} Sports 10%
18 R Pets 8 Animals 15% [] Computers & IT 9%, 18 | [ Computers &IT 12% = Computers & IT 6%
19 | & Computers & IT 11%7 'ﬁ'ﬁ Science & Engineering 7%' 19 _ﬁ? Science & Engineering 11%' _Q? Science & Engineering 59,

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of female readers: 40-49 years old: 2018 (n=421); 2016 (n=415). 50-59 years old: 2018 (n=337);, 2016 (n=366).
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WHAT NON-FICTION TOPICS DO FEMALES READ?

 Women 60 years old and above read a narrower range of topics, with most reading about health and fitness,
cooking and information about Singapore.

FEMALES 60 years old and above

Rank 2018 2016
1 @ Health & Fitness 75%| a@s- About Singapore 589,
2 E Cooking 66% 2 Cooking 579,
3 | #s About Singapore 66% @ Health & Fitness 539,
4 ﬁ Politics & Current Affairs A8% i Politics & Current Affairs A1%
5 ;@ Travel 45% @ Travel 31%
6 | ¥ Religion 42% gy Religion 27%
7 m Family & Parenting 34% ﬁiﬁ\ Fashion, Beauty & Grooming 279
8 " Fashion, Beauty & Grooming  30% ﬁ Self-help 21%
9 ? Self-help 27%- m Family & Parenting 1g%i
10 | Tii History 24% ﬁ, Recreation 18%
11 ﬁ[\ Recreation 229, ‘lﬁ History 15%
12 ? Biographies 17% Business & finance 15%
13 zﬂ Sports 15%- Ef Biographies 13%.
14 a Pets & Animals 14%, :ﬁ Love & Relationships 10%
15 Business & finance 13% R Pets & Animals 8%
16 | GPp’ Arts 1 2%. @,f Arts 7%I
17 ﬁ Love & Relationships 10% lﬁ Sports 6%
18 | & Computers & IT 8% L[ Computers &IT 59,
19 .ﬁ? Science & Engineering 4%- .GQ Science & Engineering 3%I

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of female readers: 60 years old and above: 2018 (n=390); 2016 (n=273).
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WHAT NON-FICTION TOPICS DO FEMALES READ?

Women with primary school or below education mainly read about cooking, health and fitness and information about
Singapore, while those with secondary school education also read about travel, and fashion, beauty and grooming.

FEMALES - Primary School or Below education FEMALES - Secondary School or ITE education
Rank 2018 2016 Rank 2018 2016
1 E Cooking 69% E Cooking 599%, 1 @ Health & Fitness 65% ﬁ Cooking 62%
2 @ Health & Fitness 67% A+ About Singapore 55% 2 E Cooking 64% ” Health & Fitness 549,
3 | s About Singapore 57% @ Health & Fitness 35% 3 ;@ Travel 539 4@ About Singapore 459,
4 ﬁ Politics & Current Affairs 359, ﬁ Politics & Current Affairs 299, 4 4@ About Singapore 529/, ;‘r) Travel 40%
5 m Family & Parenting 34% @ Fashion, Beauty & Grooming 22% 5 M Fashion, Beauty & Grooming 49% m Fashion, Beauty & Grooming 409
6 g’ Travel 31% m Family & Parenting 21% 6 m Family 8 Parenting 40% ﬁ Family & Parenting 339
7 | '%g Religion 30% @ Travel 19%, 7 ﬁ Politics 8 Current Affairs 35%, g Politics & Current Affairs 299,
8 fﬁl Fashion, Beauty 8 Grooming 26% W Religion 13% 8 % Religion 35%, Self-help 26%,
9 m History 15%- l‘ﬁ History 7%' 9 ﬁ Self-help 31%- 4 Religion 26%
10 z\ Sports 15%- K? Recreation 7%I 10 ﬁf\ Recreation 20%k ﬁ Love & Relationships 16%
11 a Pets & Animals 14% i Self-help 7% 1 ﬁ History 20% ﬁ Recreation 14%
12 z Self-help 14% ,i:i Love & Relationships 3% 12 ﬁ Love & Relationships 20% ﬁi‘ History 13%
13 ,f\ Recreation 13% ? Biographies 3%, 13 R Pets & Animals 17%, a Pets & Animals 13%
14 ﬁ Love & Relationships 12% Business & finance 3% 14 Z’ Sports 17% @" Arts 11%
15 @.0 Arts 10% @‘tArts 39, 15 @.’ Arts 16% Business & finance 11%
16 ? Biographies g%. ’. Sports 3%I 16 E’ Biographies 14%. Z‘ Sports 10%
17 Business & finance 39 [ Computers & IT 19, 17 Business & finance 1% [ Computers 8 IT 10%
18 | [J Computers &IT 3% a Pets & Animals 1% 18 | & Computers &IT 9% E{ Biographies 8%
19 a“"’" Science & Engineering 3% ﬁ? Science & Engineering 1% 19 ,a,ﬁ Science & Engineering 6% ﬁﬁ' Science & Engineering 4%,

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of female readers: Primary school or below: 2018 (n=194); 2016 (n=187) Sec/ITE: 2018 (n=569), 2016 (n=594)
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WHAT NON-FICTION TOPICS DO FEMALES READ?

« Among women with at least A levels, higher proportion of them read about travel, self-help, family and parenting,
and politics and current affairs, compared to women with secondary school or below education.

FEMALES - A levels, Diploma, or International Baccalaureate FEMALES - University degrees
Rank 2018 2016 Rank 2018 2016
1 E Cooking 69% E Cooking 599, 1 @ Health & Fitness 65% E Cooking 62%
2 @ Health & Fitness 67% A About Singapore 55% 2 E Cooking 64% @ Health & Fitness 549,
3 | g About Singapore 57% @ Health & Fitness 35% 3 ;‘r’ Travel 539/ 4@ About Singapore A5%,
4 ﬁ Politics & Current Affairs 359, ﬁ Politics & Current Affairs 299, 4 A= About Singapore 5297 g) Travel 40%
5 m Family & Parenting 34% if Fashion, Beauty & Grooming 22% 5 M Fashion, Beauty & Grooming 49% m Fashion, Beauty 8 Grooming 4p9
6 ;g) Travel 31% ﬁ Family & Parenting 21%, 6 m Family 8 Parenting 40% ﬁ Family & Parenting 33%
7 |4 Religion 30% .'.@r’ Travel 19% 7 i Politics & Current Affairs 35% g Politics & Current Affairs 29%,
8 fﬁl Fashion, Beauty & Grooming  25% v Religion 13% 8 % Religion 359, Self-help 26%
9 m History 15%- l‘""‘ History 7% 9 ﬁ Self-help 31%' W Religion 26%
10 z\ Sports 15%- ﬁf\ Recreation 7% 10 ﬁf\ Recreation 20%h ﬁ Love & Relationships 16%
11 & Pets & Animals 14% i Self-help 7%, 1 l"‘ History 20% ﬁf\ Recreation 14%,
12 z Self-help 14% ﬁ Love & Relationships 3% 12 ﬁ Love & Relationships 20% m History 139,
13 ,f\ Recreation 13% E? Biographies 3%, 13 R Pets & Animals 17% a Pets & Animals 13%
14 ﬁ Love & Relationships 12% Business & finance 3% 14 Z’ Sports 17% @" Arts 11%
15 @.’ Arts 10% @‘OArts 39, 15 @‘f Arts 16% Business & finance 11%
16 ? Biographies g%. ’. Sports 3% 16 E’ Biographies 14%. 11 Sports 10%
17 Business & finance 3% L[] Computers & IT 1% 17 Business & finance 1% [ Computers & IT 10%
18 | Computers & IT 3%_ R Pets & Animals 1% 18 | & Computers & IT g%_ E{ Biographies 8%,
19 a,{'" Science & Engineering 3% ,g? Science & Engineering 1% 19 .a,ﬁ Science & Engineering 6% ﬁﬁ Science & Engineering 4%

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of female readers: A levels/dip/IB: 2018 (n=464); 2016 (n=475). University degrees: 2018 (n=606); 2016 (n=455)
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WHAT FICTION GENRES DO MALES READ?

* Men in their 20s and 30s read humorous stories and jokes, as well as science fiction. Younger males also read
mysteries and thrillers, graphic novels, comics and manga, fictional life stories as well as fantasy.

MALES 20-29 years old MALES 30-39 years old

Rank 2018 Rank 2018
1 Humorous stories and 459, 4__Mysteries and thrillers 35% 1 | ® Science fiction 43% | g Mysteries and thrillers 31%
jokes [ ¥ T | = .
2 | @ science fiction 44% | @] !-Iumorous stories and 329 > : !-Iumorous stories and 40% ,% Science fiction 28%
T jokes jokes
. . . - N .
3 (M- Mysteries and thrillers 41% ' Graphic novels, comics 349 3 (W Mysteries and thrillers 30% N Humorous stories and - 550
and manga jokes
° . - X ° . .
4 ' ;irl":pxlacnr;c;vels, comics 379 %\ Science fiction 29% 4 jFictional life stories 28% n Sr:zp':::nr;;ve's' cOmIcs 229
: A A A A
5 jFictional life stories 37% | Yp{ Fantasy 24% 5 | ¥w¥ Fantasy 26% | &R Horror 18%
A A . . A A
6 |¥wY Fantasy 35% | £R Horror 20% 6 | AR Horror 23% | P{ Fantasy 12%
7 #}9\ Horror 27% ] ﬁrllt(ll‘o:e a.nd 19% 7 i Gr:phic novels, comics 23% T Folklore a.nd 1%
ythologies and manga mythologies
Folklore and 3 Love and relationship Folklore and % Love and relationship
¥ o 23% 13% ¥ od 21% 5%
8 Il mythologies i fiction ° 8 Inl mythologies ° m fiction °
% Love and relationship 9 % Love and relationship o 9 o
19% 2s 7% 14% 2s 3%
9 *‘a fiction o | 2=] Poetry and plays 0 | 9 m fiction 0 | =) Poetry and plays 0 |
10 9\; Poetry and plays 9% 10 g\«j Poetry and plays 7%

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of male readers: 20-29 years old: 2018 (n=325); 2016 (n=303). 30-39 years old: 2018 (n=303); 2016 (n=285).
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WHAT FICTION GENRES DO MALES READ?

« Among men in their 40s, humorous stories and jokes as well as science fiction are most popular. Men in their 50s

continue to read humorous stories and jokes.

MALES 40-49 years old MALES 50-59 years old

Rank 2018 Rank 2018

1 !-Iumorous storiesand 379, %\ Science fiction 22% 1 !-Iumorous storiesand 379, 4 _Mysteries and thrillers  24%
jokes | . jokes [ = .
2 %\ Science fiction 32% | #_-Mysteries and thrillers 20% 2 |% . Mysteries and thrillers 25% ;ﬁ\ Science fiction 20%
3 % Mysteries and thrillers 29% o Humorous stories and - 20% 3 a Fictional life stories 24% ﬂ Humorous stories e 20%
jokes jokes
. [ ] - - .
4 jFictional life stories 28% “ Graphic novels, comics 439, 4 %\ Science fiction 22% | £~ Horror 9%
‘ and manga . ‘
(£ Folklore and : Tl Folklore and Folklore and
i R . 22% 10% % o . 18% M ¥ . 8%
> mythologies ¢ | £ R Horror ° > mythologies i mythologies i
A A . : ;
Folklore and Love and relationshi
Fg! 18% T 9% 17% P 5%
6 I Fantasy i ‘Mmythologies ° . 6 |#% Horror o‘ m fiction °
[ ] . . . .
Graphic novels, comics 17% & & 8Y% A A 13% B Graphic novels, comics 49
! n and manga °| Bwy Fantasy ° 7l Fantasy ° ' and manga °
» Love and relationship e Graphic novels, comics
15% 7% : 9% == 4%
8 |&% Horror o fiction (J 8 ' and manga 0 9\; Poetry and plays (J

s Love and relationship 9 o w Love and relationship
10% | 9= 4%
9 m fiction OI JPoetry and plays ° . 9 ﬁ fiction
10 9\; Poetry and plays 6% 10 9\; Poetry and plays

A A
9% | P Fantasy

6%

3%

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of male readers: 40-49 years old: 2018 (n=287); 2016 (n=271). 50-59 years old: 2018 (n=288), 2016 (n=267).
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WHAT FICTION GENRES DO MALES READ?

* A much lower proportion of men 60 years old and above read fiction, with humorous stories and jokes continuing to

be most popular.

MALES 60 years old and above

ET]

2018

1 | fe !-Iumorous storiesand ;g9 4% Mysteries and thrillers  15%
jokes | ;- |
5 @, Folklore a_nd 219% 7 !—Iumorous storiesand 5o,
mythologies jokes
3 | Mysteries and thrillers 19% t% Science fiction 9%
4 ﬁ Fictional life stories 19% Folklore a.nd 4%
‘ mythologies
5 %\ Science fiction 19% I'wY Horror 4%
6 [[¥Y Horror 11% | #R Poetry and plays 4%
7 A ‘ Love and relationship 5o, o Love and relationship 5o,
%l fiction fiction
4 A Graphic novels, comics
8% : 3%
8 | &R Fantasy ° Mand manga °
g Graphic novels, comics g, 9 20,
9 n and manga ° ‘ <) Fantasy °
10 9\; Poetry and plays 4% Fictional life stories 0%

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of male readers: 60 years old and above: 2018 (n=432); 2016 (n=425).
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WHAT FICTION GENRES DO FEMALES READ?

« Among women in their 20s and 30s, top fiction genre continues to be love and relationship fiction.

FEMALES 20-29 years old FEMALES 30-39 years old

Rank 2018 Rank pURE:]

» Love and relationship . . w Love and relationship » Love and relationship
55% 47% 44% 28%
1 ﬂ fiction 0 fi_ Mysteries and thrillers 0. 1 h fiction 0 | ﬁ fiction 0.
2 @%_.. Mysteries and thrillers 50% g Love and relationship 479 2 f Humorous stories and 359, .. Mysteries and thrillers 28%
fiction jokes
3 j Fictional life stories 47% ﬁ jl-cl:il(:;orous storiesand 379, 3 jFictional life stories EEIN38% ﬁ jl-cl:lj(:;orous storiesand 559,
4 Humorous stories and Folklore and . . Folklore and
45% A 33% L . 34% P 17%
4 jokes ’ M mythologies ° . 4 |- Mysteries and thrillers ° M mythologies ° |
A A . ® _. e
5 &R Horror 35% | P Fantasy 28% 5 |#%R Horror 22% | ) Science fiction 16%
A A . A A
6 WY Fantasy 34% | £#~R Horror 24% 6 |¥w¥ Fantasy 22% | £~R Horror 14%
® . .. o ‘ @ . .- | ® . L. 0 A A '
7 | Science fiction 29% | @ Science fiction 24% 7 | @ Science fiction 20% | ¥w{ Fantasy 12%
Folklore and & Graphic novels, comics Folklore and & Graphic novels, comics
; 25% ’ 20% W 19% ’ 12%
8 Il mythologies ° “ and manga ° 8 TnY mythologies ° ' and manga °
9 & Graphic novels, comics 24% gaPoetr and plavs 129% 9 @ Graphic novels, comics 17% 9\7 Poetrv and plavs 7%
‘ and manga | - y play . ' and manga - y play .
10 9\; Poetry and plays 16% 10 e\; Poetry and plays 13%
|

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of female readers: 20-29 years old: 2018 (n=304); 2016 (n=288). 30-39 years old: 2018 (n=381), 2016 (n=370).
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WHAT FICTION GENRES DO FEMALES READ?

* As for women in their 40s, fictional life stories, humorous stories and jokes and love and relationship fiction are
popular, while those in their 50s read humorous stories and jokes.

FEMALES 40-49 years old FEMALES 50-59 years old

Rank 2018 Rank 2018

1 jFictional life stories [EI43% fff Humorous stories and - >7% 1 f Humorous stories and 399, 4 Mysteries and thrillers  22%
| jokes . jokes | ¥ .
4 Humorous stories and , . . O . . 24 Humorous stories and
2 jokes 42% | ®-- Mysteries and thrillers 26% 2 j Fictional life stories [l 32% jokes 22%
% Love and relationship n Love and relationship w Love and relationship % Love and relationship
39% 24% 31% 18%
3 m fiction ° ﬂfiction ° 3 ﬁ fiction ° m fiction °
4 |% . Mysteries and thrillers 30% T Folklore a.nd 13% 4 % . Mysteries and thrillers 30% | g Horror 10%
‘ mythologies . ‘ .
A A ® Folklore and Folklore and
259 - icti 11% P’ . 19% T : 10%
5 ¥ Fantasy N | Science fiction ° 5 Y mythologies o Ty mythologies o
Folklore and 0 . A A o 2 . . 0
6 Iy mythologies 22% | 2R Horror 10% 6 Fwy Fantasy 18% | ) Science fiction 9%
7 |AR Horror 21% HFantas 9% 7 4 Science fiction 18% ﬁ Graphic novels, comics 79,
b y T and manga
8 g Science fiction 19% ﬁ Graphic novels, comics  gq, 8 | AR Horror 17% 9\7 Poetry and plays 6%
T and manga = y play
® Graphic novels, comics ®: & Graphic novels, comics o & & o
15% 5 5% 11% _ 4%
9 ‘ and manga °| )=) Poetry and plays ¢ | 9 n and manga 6 M Fantasy ¢ |
10 9\; Poetry and plays 11% 10 9\9 Poetry and plays 9%

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of female readers: 40-49 years old: 2018 (n=421); 2016 (n=415). 50-59 years old: 2018 (n=337); 2016 (n=366).
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WHAT FICTION GENRES DO FEMALES READ?

* Females aged 60 years old and above tend to read less fiction with the most popular genre being humorous stories
and jokes. This is similar to males 60 years old and above.

FEMALES 60 years old and above

Rank 2018

1 !-Iumorous storiesand 3,0, % .Humorous storiesand 5o,

jokes |#*-- jokes .
2 j Fictional life stories [l 23% ﬂ Mysteries and thrillers 20%
Nk Mysteries and thrillers 21% p :;P‘{e and relationship 44,

iction

4 s Folklore a_nd 17% 3 Folklore a.nd 10%

mythologies ‘ mythologies .

® Love and relationship
15% % 8%
5 fiction 6 (I Poetry and plays 6
6 ™Y Horror 12% | &R Horror 7%
A A | & Graphic novels, comics
9% ’ 7%

7 | ¥wY Poetry and plays 0 ‘ and manga 6

Graphic novels, comics AL, . .

' T% 7%
8 AR and manga 6 | ¥y¥ Science fiction 0
i 9

9 n Science fiction 7% |2 Fantasy 5%
10 9\; Fantasy 6%

*Note: Topics highlighted in yellow are read by at least 30% of the base
Base of female readers: 60 years old and above: 2018 (n=390), 2016 (n=273).
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ABOUT BOOKS

This section looks at the average number of books read by
Singapore residents in the past 12 months and the book
formats covered, as well as the different sources of books.

N
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ARE ADULTS STILL READING BOOKS?

* Among Singapore residents, 70% read books in the past 12 months, similar proportion in 2016.
* 59% of those who read books have read up to 5 books.

Read at least 1 book in the past 12 months Number of books read in past 12 months

2016

2016: 31% More than 20 books 11%

11-20 books 8%
6-10 books 16%
4-5 books 19%
- 59%
Up to 2-3 books 27%
5 books

1 book 14%

2016: 69%

2% Do not recall 5%

*Those who read at least 1 book will be known as “book readers” (n=2,545) in the rest of this report
Base: All respondents (2018: n=3,636; 2016: 3,515)
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WHAT BOOK FORMAT DO ADULTS READ?

« Among the book readers, 89% read physical books as compared to 95% in 2016. Conversely, there is a significant rise

in proportion who read e-books from 41% to 55%.

* This trend of lower proportion of adults reading physical books and higher proportion reading e-books is

observed across all ages.

Format of books read in past 12 months

W 2018 02016

89% 927
*
55%
41%
11% 9%
[ ‘ I
Physical books E-books Audio books

O &

Base: Book Readers: 2018: (n=2,507); 2016 (n=2,

47

306)

®

Restricted

M Physical books M E-books M Audio books

20-29 years old

30-39 years old

40-49 years old

50-59 years old

>60 years old

Format of books read by age

2018 2016
A T 193%

 FA 58%

B 0% 9%
] 186%‘ 92%
I 4% 50%

M 3% 11%

R S ) 7

I 524 FI 42%

M % 9%
e ¥ [ | 98%
I /7% A 29%

M % 9%
e s % [ | 99%
. o7 4 18%

B 5% 7%

National Library Board

Singapore




WHERE DO ADULTS GET THEIR BOOKS FROM?

 Libraries remain one of the top physical book sources, even though usage has declined.

« Compared to 2016, significantly more book-readers downloaded free books in 2018.

Source of books
2018 02016

Borrow from libraries —_4?%‘

56%

Purchase from bookstores —_4|8%‘
54%

Download free online E 43% %
30%

Borrow from friends or family 003‘77
o

Receive as a gift from friends or family M 18%

Purchase from websites selling printed books Ed;)%t

: : 14% %
Purchase from websites selling e-books EO% °

o 10% %
Purchase from book exhibitions | 1% °

Base: Book Readers: 2018: (n=2,507); 2016 (n=2,306)
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WHERE DO ADULTS GET THEIR BOOKS FROM?

« Among 20-29 year olds, free books downloaded online is top source for books, while libraries remain the top
source for all other ages.

« Of book readers with a diploma or higher education qualifications, larger proportions purchase books from book
stores than those with vocational certificates or primary school education or below.

Source of books
MW Purchase from bookstores

M Borrow from libraries B Download free online

Base: Book Readers: 2018: (n=2,507); 2016 (n=2,306)
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By age By highest attained education By dwelling type
by age g by dwelling type
2018 2016 2018 2016 2018 2016
20-29 _ 43%‘ : 51% Primary School I 442;&; 380/54% 1 O;E)_Br?lotg _443Z/°A)‘ Y37 64%
yearsold NN 45% % 54% or below g 5o, 6% ’ O o 3291 8%
. -7t 44% Secondary pmmmm 44%: ? 54% 3-room H]!IDB e 48% % ? 56%
School M 42% 52% at N 47% 53%
30-30 M 51%% [ |e0% . h/— 32% % 7% ’ 0, 1 28%
ears old N 46% 52% ec 4-room HDB  puwwsm
’ I ot E% Vocational E— 00 ?1550/5% flat E— 431%‘ ?1]7%0%
Training I 50% 1t 29% 5-room/ I 45% 1 27%
- 58% 61% -room
40-49 = 58% ] 61% Aoy 529, 59% Executive HDp 51, 53%
years old 48% 54% evels I—— 579, 50% B 3% § 55%
I 0% t 29% I /7%t 34% flat - 429 30%
Diploma/ s 46% ¥ 559 Executive  pn 439 58%
50-59 L 47%% 1 55% International M 490‘%;‘ § 60% Condominium I ﬂf6‘c% ESS%0
years old B 1% F 56% Baccalaureate 47%% 35% /HUDC* I 36% 32%
%t 9 . 5% 8 58% L e 50% 8§ 8%
I 5% 21% Bachelor's pummmmmn 439, % §154%° C‘;”/‘gomt'”'“”; I 537, E 68%
>0 NN 44%% 52% Degrec = 50% ¥ 40% partment . 47% 45%
= 0 0 I 59Y | 59% : I 43% %
years old _0'484 - 52% Pohgtgr]radtsate or 394 ? 250 Private Landed e 370 o E £39%
- 20% 15% igher Degree s /20, 4 35%, | Property s 39% 4 29%

*small sample size
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ABOUT SINGLIT

This section looks at the readership of books written by Singaporean
writers or authors (i.e. SingLit) in the past 12 months.

Ny
N ¥ M
. National Library-;Board
Restricted Iﬁ NLB | Singapore



DO ADULTS READ SINGLIT BOOKS?

*  18% of adults have read SingLit books (i.e. works by Singapore writers or authors) in the past 12 months.
« Higher proportions of residents in their 30s to 40s, and those with university degrees have read SingLit.

Read Singlit books (i.e. works by Singaporean B Read non-fiction or fiction M Read non-fiction ™ Read fiction
writers or authors) in the past 12 months By age By highest attained education
® No 20-29 years old | 15% Pri School o bel = go/?)%
B Yes, read non-fiction or fiction l 11(1)0/; fimary >chool or below = 74
(o]
W Yes, read non-fiction Secondary School = 11150;’/0
(o]
Yes, read fiction 30-39 years old =1271/% 908
(o]
13% Tech / Vocational H 11150/%
e A
40-49 years old ? B 6%
y | 5% A-levels Bl 14%
16% 11%
. . Bl 19%
L B 20% Diploma/ International — LG
11% o
° oeee I
O Bachelor's Degree 140/0
15% o
g 2% 260 years old g 13%0 Postgraduate or higher I 32%
(o]

Base: All respondents (2018: n=3,636; 2016: N.A as new in 2018)
Y
LY . .
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WHY DO ADULTS READ SINGLIT BOOKS?

* Among adults who have read SingLit books, they find them relatable, they are interested to explore and learn, and
they have interest in SingLit.

* Lower proportion of SingLit readers in their 20s cite interest in SingLit as their reason for reading.

Reasons for reading SingLit books M Relatable M Interest to explore and learn ~ M Interest in SingLit
By age By highest attained education
Relatable (e.g., Singapore - 38% e 1% Primary School or s 45%
based themes, local flavour) 20-29 years old gy o/ below =3§’§/<%
M 7% B s
Interest to explore and learn - 34% Secondary School Ll ®5 38%
B 40% 1%
30-39 years old B 419% Tech / Vocational pmmm
R . 26%
Interest in SingLit | 339, I 4% Training M °4f§/oo/
_ (o]
Promotes local cultural I 38% —
understanding and Singapore - 26% 40-49 years old . 339, Aclevels mmmmi 379,
identity 32 . W 38%
. . Diploma/ s 36%
Positive reviews/ e 39% International s 379%
recommendations from . 18% 50-59 years old s 500, Baccalaureate NENENE 30%
friends/ relatives/ colleagues B oo — 41%
Bachelor's Degree BN 359
- (o)
Positive reviews in media l 11% B 30% 20%
260 years old gl 33% Postgraduate or I 34%
i I 37%
. . . I 41 higher Degree 37%
Quality of local literature is I 7% ° W 57%
improving
Base: SinglLit readers (2018: n=663)
N
N . .
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WHY DO ADULTS NOT READ SINGLIT BOOKS?

* The main reason for not reading SingLit books is the lack of awareness of local authors or literary works.
« Lack of awareness of SingLit is higher among residents in their 30s.

Reasons for not reading SingLit books

m Unaware of local authors/ literary works M Lack of interest in SingLit B Unappealing

Not exposed tq/ unaware of _ 59% By age By highest attained education
local authors/ literary works .
s 0% Primary School or [ 68%
o 20-29 years old o below M 32%
Lack of interest in SingLit 30% ﬂo/am 0%
’ Secondary School ﬂ 56%
Unappealing [ 12% 30-39 vears old P 66% . 1%
y B 25% Tech / Vocational pwwsssn 459
Lack of genres/variety in I 6% W 14% Training m 38%
SingLit E— .
>7% I 57
40-49 years old A-levels °
Prefer to read works by non- ] 6% I 2% — TN
: W 3% 6
Singapore authors Diploma/ s 599
P s53% International N 30%
T : 5% - 9
Singlit is irrelevant to my life I 5% >0-59 years old .- 25% Baccalaureate WM 13%
10% [ 64%
I 4% ° Bachelor's Degree _028%
Other reasons ° I se% 1%
260 years old [l 36% Postgraduate or N 54%
. ey . . . I o, l 7% h|gher Degree _ 30%
Singlit is not of high quality | 2% 6 B 14%
Base: SingLit non-readers (2018: n=1,239) .
N . .
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MOTIVATIONS AND BARRIERS

This section looks into the reasons for reading in general and
the factors that inhibit reading. These slightly differ across ages.
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WHAT ARE ADULTS’ READING MOTIVATIONS AND BARRIERS?

« More adults agreed in 2018 that they are motivated to read compared to 2016, with the key motivation being the
enjoyment of reading.

* Main barriers to reading remain that adults tend to spend more time doing other activities and that they prefer to
watch TV/ DVDs/ online videos to reading.

Among all respondents, motivations and barriers towards reading Mean
B 1 - Strongly Disagree M 2 - Disagree M 3 - Neutral M4 - Agree B 5 - Strongly ATgree 2018 2016
Reading is enjoyable 1 3.87 3.65

1%

| find reading relaxing 5% 19% 66% 10% 3.78 3.55
Internet and digital devices have helped me to read more these days 3.77 3.59
| tend to spend more time doing other activities “} 22% 25% 45% 5% 3.29 3.41
Prefer watching TV/ DVD/ online videos to reading 20 3.19 3.28
Prefer listening to radio/audiobooks/ podcasts to reading 4% 33% 30% 30% e 2.94 2.97
| often start reading, but get bored after a while 5% 45% 24% 25% w274 2.88
Cannot find time to read 8% 56% 18% 16% 29 2.49 2.7
Read all day at work/ school so | don't want to read when | get home 8% 54% 24% 13% 1Y) 2.59
Cannot find things to read that interest me 10% 63% 17% 10% 1 Re{t) 2.51

Base: All respondents (2018: n=3,636, 2016: 3,515) .
LY . .
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WHAT ARE ADULTS’ READING MOTIVATIONS AND BARRIERS?

« Among adults in their 20s to 40s, majority agree that they are motivated to read because of internet and digital
devices, with 22% who strongly agree.

* Main barriers to reading remain that adults in their 20s to 40s tend to spend more time doing other activities.

Among 20 to 49 year olds, motivations and barriers towards reading Mean
1 - Strongly Disagree M 2 - Disagree M 3 - Neutral M4 - Agree B 5 - Strongly Agree 2018 2016
Internet and digital devices have helped me to read more these days 1 4.00 3.88
Reading is enjoyable  [ETANT ST 355 360
| find reading relaxing 10 21% 63% 10% 3.76 3.56
| tend to spend more time doing other activities i 19% 25% 48% 6% 3.39 3.46
Prefer watching TV/ DVD/ online videos to reading 4 24% 31% 37% 6% 3.19 3.26
Prefer listening to radio/audiobooks/ podcasts to reading [5% 34% 30% 29% V2 2.90 2.91
| often start reading, but get bored after a while 4% 41% 26% 27% ,  2.82 2.91
Cannot find time to read 7% 51% 22% 18% &Y. 2.59 2.74
Read all day at work/ school so | don't want to read when | get home 7% 52% 24% (7l 2.52 2.59
Cannot find things to read that interest me 11% 61% 17% O7mF  2.28 2.48

Base: Respondents aged 20-49 years old (2018: n=2077; 2016: 2009)
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WHAT ARE ADULTS’ READING MOTIVATIONS AND BARRIERS?

* Among adults in their 50s, the key motivations to read are that reading is enjoyable and relaxing, although there is a
shift towards more agreeing that internet and digital devices help them to read more.

« Main barriers to reading remain that adults in their 50s tend to spend more time doing other activities and that
they prefer to watch TV/ DVDs/ online videos compared to reading.

Among 50 to 59 year olds, motivations and barriers towards reading Mean

1 - Strongly Disagree M 2 - Disagree M 3 - Neutral B4 - Agree B 5 - Strongly Agree 2018 2016
1%

Reading is enjoyable 2% 14% 71% 12% 3.91 3.65
1%

| find reading relaxing 4%  16% 70% 9% 3.82 3.52
2%

Internet and digital devices have helped me to read more these days 3.73 341
2%

| tend to spend more time doing other activities 25% 28% 41% 4% EEEY V) 3.40
2%

Prefer watching TV/ DVD/ online videos to reading 28% 29% 37% 4% 3.15 3.29
2%

Prefer listening to radio/audiobooks/ podcasts to reading 32% 31% 33% . 3.02 3.08

| often start reading, but get bored after a while 4% 49% 23% 22% W 2.67 2.88

Cannot find time to read 7% 61% 14% /0T, 244 2.69

Read all day at work/ school so | don't want to read when | get home 7% 59% 22% 11% 1 ] 2.55

Cannot find things to read that interest me 8% 64% 16% FEAE 232 2.52

Base: Respondents aged 50-59 years old (2018: n=661, 2016: 701) .
N . .
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WHAT ARE ADULTS’ READING MOTIVATIONS AND BARRIERS?

« Adults aged 60 years old and above are motivated to read because they find reading is enjoyable and
relaxing.

» Top barrier to reading remains that adults aged 60 years old and above prefer to watch TV/ DVDs/ online
videos to reading.

Among 60 year olds and above, motivations and barriers towards reading Mean
B ' 1 - Strongly Disagree M 2 - Disagree M 3 - Neutral B4 - Agree B 5 - Strongly ATgree 2018 2016
Reading is enjoyable 5% 17% 68% 10% 3.82 3.64
| find reading relaxing 6% 16% 70% 8% 3.79 3.53
Internet and digital devices have helped me to read more these days 6% 24% 18% 44% 8% 3.26 3.04
Prefer watching TV/ DVD/ online videos to reading ‘B 24% 28% 41% 6% 3.24 333

9

| tend to spend more time doing other activities % 30% 23% 42% =¥ 3.13 3.31
Prefer listening to radio/audiobooks/ podcasts to reading 30/ 2.98 3.05
| often start reading, but get bored after a while 5% 52% 21% 21% ¥ 261 2.80
Read all day at work/ school so | don't want to read when | get home 10% 559, 24%, ICEE >37 260
Cannot find things to read that interest me 7% 65% A 11% 19XV 2.60
Cannot find time to read 9% 65% 13% 12% 1 JPae{V] 2.61

Base: Respondents aged 60 years old and above (2018: n=3,636, 2016: 3,515)
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WHAT ARE MALES' READING MOTIVATIONS AND BARRIERS?

« Among males, main motivations to read are that internet and digital devices have helped them to read more
with 20% of males who strongly agree, as well as reading is enjoyable and relaxing.

* Main barrier to reading remains that males tend to spend more time doing other activities.

Among males, motivations and barriers towards reading Mean

1 - Strongly Disagree M 2 - Disagree M 3 - Neutral B4 - Agree B 5 - Strongly Agree 2018 2016
3%

Internet and digital devices have helped me to read more these days 10% 11% 3.82 3.61
1%

Reading is enjoyable 4% 20% 65% 11% 3.81 3.61
1%

| find reading relaxing 5% 22% 63% 9% 3.74 3.51
2%

| tend to spend more time doing other activities 22% 26% 44% 6% 3.31 3.39
2%

Prefer watching TV/ DVD/ online videos to reading i 24% 29% 38% 6% 3.22 3.29

Prefer listening to radio/audiobooks/ podcasts to reading 5% 32% 30% 31% 2 2.96 2.95

| often start reading, but get bored after a while 5% 42% 25% 26% 29 2.79 2.91

Cannot find time to read 8% 55% 20% 14% 275 y.vi 2.64

Read all day at work/ school so | don't want to read when | get home 9% 53% 24% 14% 1 TR 2.62

Cannot find things to read that interest me 10% 2.30 2.53

Base: Male respondents (2018: n=1,726, 2016: 1,674) .
N . .
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WHAT ARE FEMALES' READING MOTIVATIONS AND BARRIERS?

- Among females, top motivations to read are that reading is enjoyable and relaxing, and to a lesser extent than
among males, that internet and digital devices have helped them to read more.

« Similar to males, the main barrier to reading among females is that they tend to spend more time doing other
activities.

Among females, motivations and barriers towards reading Mean
- 1 - Strongly Disagree M 2 - Disagree M 3 - Neutral M4 - Agree B 5 - Strongly Ag;ree 2018 2016
Reading is enjoyable 4% 14% 3.82 3.61

1%

| find reading relaxing 5% 16% 68% 10% 3.81 3.61
Internet and digital devices have helped me to read more these days “1 12% 13% 59% 15% 3.74 3.51
| tend to spend more time doing other activities “2 23% 25% 46% 4% 3.31 3.39
Prefer watching TV/ DVD/ online videos to reading 4 322 3.29
Prefer listening to radio/audiobooks/ podcasts to reading 4% 35% 29% 29% Vi 2.96 2.95
| often start reading, but get bored after a while 5% 47% 23% 23% w 279 2.91
Cannot find time to read 7% 57% 17% 18% w247 2.64
Read all day at work/ school so | don't want to read when | get home 7% 55% 24% 13% 1y 2.62
Cannot find things to read that interest me 9% 64% 16% o7k 230 2.53

Base: Female respondents (2018: n=1,910; 2016: 1,841) .
N . .
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